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The brand owners as young success entrepreneurs, Thai
top-tier food review influencer and famous YouTubers in
Thailand who inspire young people in term of thought
leader and food review so as to provide knowledge and
happiness though YouTube channel “Bearhug” with

3.88M Followers.
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The Beginning

Care Invention Tasty
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Vision and Mission

“Create World of Happiness with Tasty Shacks”
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Strategy

Move First, Move Fast

Our Value

Happiness Everyday




: Trend

4 Brand i
3 Personality

o Cheerfully

x Friendly

Tasty
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Leading Chewy Jelly and Mala
Konjac Snack Category in Thailand

Penetrate distribution channels over
Thailand and International

View acheived on TikTok platform
for confectionary brand

The fastest growth of confectionary
start-up company



No.l1 Leading
Chewy Jelly and Mala Konjac Snack Category in Thailand




SOCIAL MEDIA ACHEIVEMENT
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sunsuofficial Sunsu sunsu.official
SUNSU THAILAND
426.8 K Frollowers 153 K Followers 122 K Followers

8M likes 116 K Likes




Market engagement overview Highlight of the month - All brand Owned media performance on Facebook
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Tasty and
guilt-free
snack

The first konjac jelly brand

with O calories in Thailand




PRODUCT MILESTONES
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PRODUCT MILESTONES
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PRODUCT MILESTONES

TBC

1714d0ddd ANVAdINODO

<
N
o
N
-
O
O




4X

COMPANY PROFILE

3X

2X

1X

Y2021 Y2022 Y2023 Y2024 Y2025



COMPANY PROFILE

YOURSELF
YOURTASTE

A Konjac Side Dish

infused with Mala flavour

letsup

L L ;
p— F% b - I.
P ol il o
= § - [
T e, R
i B
i i i
= LT
. ¥ ;
s -
- -
V4




g _ | R ge e #ufinnguangd
o am oy .

SRR IR

—— i

* & 2

sunatHasunNan -

Avaidioud

e

T
-
N
o
(2 4
o.
>-
<
g
o.
=
o
o




COMPANY PROFILE
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COMPANY PROFILE

INTHE Y2024 TVC7 Versions

What we've done
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IWE TG 18TW nfo IWS WU
MSOIWETa7...7

524K,

wilangu.. Tusaatiwndala

SLBNEL] ; '
@ CD i

hpr 12, 2024 Fwlinary 25UMELU #1|',1'_||.'r:ri.':r_|'l'|il.'1-.qn|

MEddha T-17 i s e

18 weeks ago}

wsf- 8 months ago JK views HK view @ 3
: L A ¥ mes s
vs | 8 months ago | 753K views -8 months months ago 1.3 viau

Total Views 50 M Within 4 Months




INTHE Y2025 TVC 6 Versions

Launched 3 New Flavors

COMPANY PROFILE
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64.7K posts

15 Only on X - Trending
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OUR BRAND
OUR PRODUCT
IS YOUR HAPPINESS




